


Mass Appeal 
Artist Chris Rubino plasters his love for NYC all over the Distrikt Hotel 1 By Nicoll! B f!r,.;e I Phologmpby byAmlfl wolf I 

Graphic designer Chris Rubino grew lip in Boston but readily admils thal 
New England has norhing on Manhanan, hi s home for a dozen yea rs. 
"Boston is a ni ce city," Rubino says, "bur it's homogenous. and in terms of 
inspiration, it's probably rhe ant ithesis of New York." 11l{~ Distrikr Horel, 
NYC's btest addition among iiber·cool ,wberges, has tapped Rubino's 
passion for his adopted ciry and commissioned him (0 create a collec tion 
of digilal collages featuring his photographs and 

Phil ip Seymour Hoffman as clients-he deSigns postcrs for the laner's per 
project, the LAByri mh Theater Company-and megabrands such as Nike, 
Urban Outfirrers and Banana Republic lise his illustrations to up the hip 
factor of thei r wares. "Everyone has become so visually sophisticated," he says. 
"Even ifthcy don't know it, consumers arc thinking about design." 

illustrations of NYC. 11H.> li ght boxes depict ten 

iconic neighborhoods of Manhatt:lll and will 

be displayed throughout the Garment Disrrict 
hord's 32 Roars. ';People a re busy," he says. «-nlCY 
don't have rime ro go ro a museum or a ga llery, so 
this is a place for artistry to ex ist in their life." 

The 34-year-old has managed ro deftly walk 
the line between art and commerce while coasting 
JUSt below the rada r. As one of the latest new­
school, cross-genre artists, he coums Jay-Z and 

O ne of Rubino's recem projecrs involved modernizing the cl assic " I 

Rubino's Hots 
David Byrne, Frallcis Ba(oll, 

Roxy Paille, Vik Muniz, my girlfrirnd, 
colfu, tlJe mil, red wine, brogues 

Rubino's Nots 
G/wn Beck, tefl, CroCi, 

LES Toy Compflny, mtlyolUllrise. 
thebllS 

Love New York" logo, changing the words to read 
"1 Miss New Yo rk " as part of a pop-u p sOllvenir 
sta nd /exhibit ion in T imes Square where he sold 
random objects he collected throughout the city. 
including sped mens from rhe East Rivcra nd cups 
of sand from Coney Island. "When I first came to 
New York, I went to C BGB and they were sel ling 
cans of beer for $6. I never went back," he says. " I 
did th is project TO show nostalgia for a feeling in 
the dry that has passed. But I'm not jaded. 1 Still 
do love New York." Ii!J 
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